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Article Paints Picture of Freelancers as Helpless and at Others’ Mercy

“FIELD” GREENS: THE ANTIDOTE TO INTROVERSION .....ccccecvvumrunruerurnrccrecenenne 232
Marketing/Copywriting Pro: Networking for Shy People

MAIN “MEAT” COURSE: SHOCKING REASON WHY CLIENTS HIRE YOU ...... 233
Small-Biz Coach: Writing Ability is Just One Part of Your Professional Offering

DESSERT: SWEET SUCCESS STORIES & TIPS ........ccininininrininiinnecnensissessessensenns 235
SW FLCW Keeps Reaping Benefits of Graphic-Designer Connection!
TIP: NYC FLCW: Use Text-to-Speech Function for More Pristine Proofing

DECEMBER 2019

APPETIZER: BELIEVE IN YOUR ABILITIES? THEN, ACT LIKE YOU DO!............ 237
Yours Truly Humbled by Client Reminding Me of the Value | Deliver

“FIELD” GREENS: ARE YOU “ALWAYS TALKING MONEY” WITH CLIENTS?. 238
OH FLCW Beats Her Fear of the $ Conversation, Starts Owning Her Value!

MAIN “MEAT” COURSE: GOT LEAPS OF (FINANCIAL) FAITH?......ccccovvveeeerueen. 239
Pro FLCWV Tires of Low-Ball Clients; Raises Rates & Universe Rewards Her!

DESSERT: SWEET SUCCESS STORIES & TIPS ........ccinirininininiininesensissessessessenns 241
FLCW Lands Gigs Crafting Company’s First Marketing Materials (& More to Come!)
TIP: Small-Biz Coach: How to Convince a Low-Ball Client to Hire You? You Don’t!
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