


The Well-Fed Writer
— A Well-Praised Book! 

“Bowerman shows … how almost anyone can forge ahead as an indepen-
dent writer. His advice is good, couched in brassy prose … He anticipates
every conceivable question … great common-sense tips …”

Booklist

“… with a snappy conve rsational to ne … B owerman spells out eve r y t h i ng .
… For anyo ne int e rested in writing and willing to make a go of self-employ-
me nt, this book sho u ld prov i de exc e l le nt guide l i nes and ins p i ra t i o n . ”

ForeWord, The Magazine of Independent Publishing 

“… truly rewarding reading for aspiring freelance writers, copywriters,
scriptwriters, columnists, journalists, and anyone else wanting to earn
from what they write.”

The Midwest Book Review

“This book is the best information on how to make more money with
corporate clients I have ever read. It answers everything you want to
know. Highly recommended.”

Bob Bly, Author (20+ titles)
Secrets of a Freelance Writer, The Copywriter’s Handbook

Regular Contributing Editor to Writer’s Digest magazine

“A detailed roadmap to freelancing success, The Well-Fed Writer is
brimming with nuggets of practical advice delivered in an enthusiastic,
casual style. If you’re serious about writing for fun and profit, you MUST
buy this book!”

Bev Walton-Porter, Editor, BookStop
www.Inkspot.com 

The Writer’s Resource

“If you wo u ld ra t her be writing, get this book. Peter Bowe r m a n, a successful
freelance writer, has been there. In this book he shows you the way… I
highly recommend this book.”

Dan Poynter, Author (100+ books)
The Self-Publishing Manual, Successful Non-Fiction

www.ParaPublishing.com



“Engaging, motivating, and comprehensive—but above all, powerfully
useful. An encyclopedic collection of freelancing fundamentals suffused
throughout with the spirit of freedom and possibility all would-be
freelancers crave.”

Michael Perry, Author, Speaker
Handbook for Freelance Writing

www.sneezingcow.com

“Sharing practical information with great humor, The Well-Fed Writer pulls
together in one easy-to-read package everything you need to know to be
a freelance commercial writer—a topic most how-to-freelance books skip
entirely.” 

Teresa Mears, Editor/Publisher 
Freelance Success newsletter for writers

www.FreelanceSuccess.com

“An excellent book worth every penny of the cover price, and written in a
conversational style that makes you feel like you’re talking over coffee.
There’s so much information here you could read it three times and come
away with something different each time.”

Jerri L. Ledford
www.momwriters.com

Writer’s Digest Top 101 Web Sites 
Momwriters Mailing List

(momwriters@egroups.com)

“Writers regularly ask me how and where to find lucrative freelance work.
From now on, I’ll tell them to read The Well-Fed Writer. Unlike countless
other writing books that promise the moon but deliver the doldrums,
Peter Bowerman’s advice is practical, insightful, and relevant.”

Debra Koontz Traverso, Co-President
www.WriteDirections.com

Author (four books)
Adjunct Faculty, Harvard University

“Writing the Great-American-Novel isn’t the only way for a writer to earn a
living. If you love to write and want the flexibility of a work-at-home
career, let The Well-Fed Writer and author Peter Bowerman guide you
every step of the way with practical tips, straightforward advice, wit, and
honesty. I highly recommend this book.” 

Cheryl Demas
Editor, www.WAHM.com – The Online Magazine For Work-At-Home Moms

Author, The Work-at-Home Mom’s Guide to Home Business



“We have a school that teaches people to make a career out of writing—a
fun well-paid career. The Well-Fed Writer is now on our recommended
reading list. And even though I’ve been teaching people how to make a
living as advertising copywriters for over 20 years, I’m amazed at how
much this book has taught me in a couple of hours.” 

Norm Grey
President, The Creative Circus, Inc.

(School for Copywriting, Art Direction, Photography, Design/Illustration) 
Former Sr.VP/Group Creative Director, J. Walter Thompson

“The Well-Fed Writer is one of the best books I have read about making a
living as a professional writer. Practical tips in a fun-to-read style.”

Priscilla Y. Huff, Author
101 Best Home-Business Success Secrets for Women

“Peter Bowerman knows his stuff. In simple, step-by-step fashion, and
with a lucid style rare for how-to books, he shows how to turn the
seeming madness of freelance writing into the magic of financial freedom.
When it comes to writers’ guides, this is the best. Toss the rest.”

Jeff Gates, Author
The Ownership Solution, Democracy at Risk

“The Well-Fed Writer is a comprehensive guide, written in a clear, concise,
first-person style. I highly recommend it to anyone who’s seriously
considering entering the writing field or to any working writer interested
in substantially increasing their income.” 

Bill Watson, Author 
9 Creativity-Required Businesses You Can Start From Home

www.BillWatson.net

“No starving in a garret for this author. If you’ve ever dreamed of
becoming a freelance writer, you’ll be hooked on The Well-Fed Writer.
Peter Bowerman recommends his guidelines to career-changers,
journalists, corporate staff writers, at-home moms, even recent college
graduates. We do, too.”

Linda Mitchell, Editor
Kennedy’s Career Strategist



“The Well-Fed Writer is a comprehensive feast for writers of all skill levels.
It’s a “must read” for anyone interested in … the lucrative field of
freelance commercial writing.”

Kim Lisi, Managing Editor 
HOMEBusiness Journal 
www.homebizjour.com

“Bowerman adopts the language and style of contemporary self-help books
…  includes useful samples of promotional materials and … commercial
pieces. Public libraries should consider purchasing [The Well-Fed Writer]
for their career sections.”

Library Journal

“Over the years, those writers in our writers-editors.com network who
have generated the most money with the least frustration have pursued
commercial writing to some extent. I like The Well-Fed Writer because it
leads the writer step-by-step through the ‘how, when, if, and where’ of
being successful as a commercial writer.”

Dana K. Cassell, Executive Director
www.writers-editors.com

(where editors/clients find writers; where writers find markets)
Editor, Freelance Writer’s Report

And From Inside the Industry…
Listen to Corporate Writing Buyers and 

Freelance Commercial Writers! 

“As a former communications manager and employer of freelance writers, I
believe The Well-Fed Writer does a great job describing the depth of
opportunity in this lucrative field. The information and direction are right
on the money.” 

Marsha Hawkins
(Former) Employee Communications Manager

BellSouth Corporation



“The Well-Fed Writer does a terrific job of answering every possible
question a new writer would—or should ask and with a friendly and
straightforward approach. If only a book like this had been available
when I began my career as a freelance writer!” 

Carmie McCook
Corporate Video Production Manager 

United Parcel Service

“Large companies often outsource their copywriting to proven freelancers.
This book provides the who, what, when, where and how of getting into
these companies’ doors and becoming one of their ‘go-to’ writers. If you’re
serious about freelancing, this book is the single best investment you can
make.”

Michael J. Baker
Senior Writer/Editor/Marketing Communications

(MCI)WorldComm 

“Smart, informative and funny! As a ‘client’ in the marketing industry, I
highly recommend The Well-Fed Writer to demystify the often intimidating
dream of becoming a successful freelance writer. Good, smart writers are
crucial to the success of business communications.”

Kristi Sumner
Marketing Director/Creative Development

Mercedes-Benz Credit Corporation

“As a writer’s broker who connects writers with corporate writing jobs, it’s
my job to know the many ins and outs of this lucrative arena. The Well-
Fed Writer is THE complete source for clear step-by-step directions on
breaking into freelance commercial writing.”

Diane Eissler
Vice-President 

Writers of Atlanta Associates, Inc.

“I wish I’d had this book when I began freelancing 16 years ago. It’s a
must read for anyone contemplating the independent writer’s life. Even
experienced freelancers will find valuable ideas for improving their
businesses.”

Kathy Couch
Couch Communications

Freelance Commercial Writer since 1984 



“A friendly, well-organized, and thorough primer for the business. I’m still
trying to figure out how he’s amassed a career-ful of insight in less than a
decade!”

Paul Glickstein
Commercial Staff Writer from 1972

Freelance Commercial Writer since 1986

“After freelancing for nearly six years, I can vouch for the fact that Peter
Bowerman tells it like it is. Even at this stage in my career, his book has
inspired me to push beyond the status quo.”

Lisa Rubilar
Rubilar Communications

Freelance Commercial Writer since 1994

“Wow! A veritable feast of practical information on the ins and outs of
freelance copywriting. Armed with The Well-Fed Writer when I started out
more than a dozen years ago, no doubt I’d have avoided some mistakes—
and made more money!” 

Steve Knapp
Intelligent Copy for High-Tech Products
Freelance Commercial Writer since 1988



The
Well-Fed
Writer

Financial Self-Sufficiency
As a Freelance Writer
In Six Months or Less

By Peter Bowerman

Fanove Publishing - Atlanta, Georgia
2000



Table of Contents

Introduction . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .1
• The Joy of Doing What You Love 
• Sharing My New Career Excitement (and Success!)
• No Contacts, No Experience,

No Writing Background (My Story)—No Problem!
• Easier Entry, More Lucrative Once Inside
• Full or Part Time (PT: $2,000/Month)
• Leverage What You Do Know

Chapter One

An Enviable Lifestyle  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .7
• A Comfortable, Not-Unusual Week Nets $2000
• Lifestyle Benefits Most Would Kill For 
• Creative Work, Good Money, Your Schedule
• How’s Your Quality of Life These Days? 
• Imagining It—The First Step!
• Type A Not Required
• Self-Sufficiency In Four Months 

Chapter Two

Why Be a Freelance Commercial Writer (FLCW)?  . . . . . . . . .13
• Eternal Demand for Your Talents
• “Downsizing” and “Outsourcing”—Key Trends 
• Scarcity of Good Writers

•    Quotes From Clients Say It All!
• Minimal Investment/Negligible Overhead
• A Huge Variety of Work—ADD’ers Rejoice!
• Not Enough Good Writers—You Are Needed
• Very Healthy Income
• A Hit at Cocktail Parties (Only Half-Joking…)
• What’s Your Story? 
• Downsides (True for Any Writer, Actually…)

Chapter Three

What Does it Take to Be Successful?  . . . . . . . . . . . . . . . . . .33
• Writing Ability—But Not As Much As You Think

i



• Ability to Market Oneself
• Discipline—I’m Lazy, Believe It Or Not
• Technical Expertise—If I Can Do It…
• Flexibility, Curiosity, A Non-Conformist Nature
• Being Easy to Get Along With—Your Secret Weapon
• Assertiveness—Take a Stand for Quality
• Ability to Ask Lots of Dumb Questions 
• Humility, A Quick Study, Discretion 

Chapter Four

Ready For Self-Employment? . . . . . . . . . . . . . . . . . . . . . . . .41
• Attitude is Everything—Original, Eh? 
• Get Mental, Make Money
• You Give The Raises Around Here 
• Getting Your Finances In Order 
• Creating a Portfolio From Thin Air 

•    Pro Bono, the Team Concept, Start-Ups
•    Struggling Artists Want To Help

Chapter Five

Where’s The Business?  . . . . . . . . . . . . . . . . . . . . . . . . . . . .51
• End Users and Middlemen—Pros and Cons of Both
• Corporate America—Learning to Love Them
• Graphic Design Firms—A Primer

•    Don’t Ignore the “Lone Rangers”
•    Get To Know Staff Designers

• Ad Agencies, Marketing Firms, PR Firms
• Event Production Companies—They Need You
• Writers Agents and Brokers: Your Pals 
• Where to Find These Lovely Bill-Payers 
• Use What You Have—And You’ve Got Plenty
• “Spec” Work—Your Game, Your Call

Chapter Six

Let’s Get Started!  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .63
• It’s All About Getting Noticed
• The Finer Points of Prospecting
• Reality Checks, and Surefire Success Strategies
• Compiling Your List: The Librarian is Your Friend
• The Calling Script: Focus, Don’t Freak! 

ii



• Building a Shrine to “The Law of Averages”
• Get Out and Meet Your Market
• Creating A Company Brochure: The Nitty-Gritty
• The Writer’s Bookshelf

Chapter Seven

Technically Speaking  . . . . . . . . . . . . . . . . . . . . . . . . . . . . .79
• I Repeat: If I Can Do It, You Can Do It 
• Life in “Cyberia”—Fun With Computers
• PC, Printer, Phone, Fax, and Internet. Period.
• PC or Mac?—How To Choose 
• Good Fax and Contact Management Programs 
• The ’Net—An Awesome Tool 
• Working Smarter and Less—Interested? 
• Back-Up Everything, Always, Constantly
• Handy Phone Features As Sales Tools
• Major Technical Prowess Not Required, But…
• Great Gadgets and Gizmos! 

Chapter Eight

The System Is the Solution  . . . . . . . . . . . . . . . . . . . . . . . . .95
• The Beauty of Systems: A Unique Approach
• Make It Easy Or It Won’t Get Done
• Be Open To Receive, Grasshopper…
• Easy Resumes and Letters
• Sample Letters/Resumes (I’m So Good To You…)
• Getting and Copying Samples of Your Work
• Your Fax: A Huge Time-Saver and Money-Maker 
• Targeted Direct Mail Campaigns For Under $60?! 
• Direct Mail: Step-By-Step From Mind to Mailbox 
• Tips For Maximum Efficiency 
• Client Meetings: Procedures and Protocol
• Conducting Phone Interviews: A Crash Course

Chapter Nine

How Much Do I Charge? . . . . . . . . . . . . . . . . . . . . . . . . . . .121
• In the Beginning, It’s Paid On-The-Job-Training
• By the Hour vs. By The Project: Pros and Cons
• Your Hourly Rate (At Least $50 to Start…)
• Avoid Premature Estimation (Or You’ll Be Sorry…)

iii



• Find A Mentor for Pricing and Other Mysteries
• Get Them To Talk First and Make More Money!
• Be Skeptical of Client “Estimates”
• Discounted Meeting/Research Time? NO!
• Be a Pro, Not a Doormat
• How Important Are Contracts? Opinions Vary
• The “Bid Letter” Might Be All You Need 
• Sample Contract, But Get Your Own Attorney

Chapter Ten

Happy Paydays!  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .141
• First Rule: Stay Current 
• Invoice in Stages—Sometimes, It’s Only Fair 
• Trust is Nice, But Still Cover Your Butt 
• Tracking Deadbeats: Get Your Money the Nice Way

Chapter Eleven

The Ebb and Flow of Work . . . . . . . . . . . . . . . . . . . . . . . . .147
• Feast or Famine—Surely A Communist Plot
• Figuring Out Your Personal “Work Style”
• You Can Handle More Work Than You Think, But…
• The Big Kahuna – Long-Term Deals: Ins and Outs
• When The Wave Hits, Ride It!
• A “Typical” Day Is Anything But Typical

Chapter Twelve

Clients and Other Fascinating Species  . . . . . . . . . . . . . . . .153
• The Dream Client—Oh, Wouldn’t It Be Nice?
• Clients Looking for a “Massage”
• Clients With Limited Budgets—Keep the Radar Up
• Winning Over “I Don’t Need A Writer” Clients
• Clients Who Want You to Take Dictation 
• When They Say They Want Creativity… Be Prepared
• Handling Clients Who Think They’re Writers 
• Multiple Decision Makers: Keeping Control
• Ignorant Clients: Different Strains 

Chapter Thirteen

Dos, Don’ts, and Don’t Forget’s  . . . . . . . . . . . . . . . . . . . . .161
• Never Miss A Deadline

iv



• Remember: The Client Is The Boss
• Use Every Advantage You Have
• Pick A Specialty … Maybe
• Sow The Seeds, Get Referrals
• Remember: Nothing Is Forever 
• Luck (and the Lazy Client) Favors the Visible 
• Go Out and Meet Your Market 
• Don’t Go “Direct”
• Follow Up After Meetings and Phone Calls 
• Listen More, Work Less
• Send Note Cards
• Save Your Junk E-mail 
• Keep Your Word, Earn Your Money
• “Give Back” Through Pro Bono
• Partner with a Designer and Other Writers

Chapter Fourteen

What Will You Be Writing?  . . . . . . . . . . . . . . . . . . . . . . . .181
• A Crash Course, But You Can Write, Right? 
• “Who’s The Audience?” – The Eternal Question
• The Sad Truth: Cry All The Way To The Bank
• Business Letters, Ad Copy, Marketing Brochures
• Hi-Level Proposals, Corporate Identity Pieces 
• Event Scripting 
• Scripting: Video, CD-ROM, CDi, Radio Spots
• Speeches 
• Questions That’ll Make You Look Brilliant
• Trade Articles, Newsletters, Direct Mail 
• Writing for the Web
• Technical Writing

•    Vs. High-Tech Marketing Writing—Big Difference

Chapter Fifteen

The Home Stretch  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .211
• Where Are You Right Now? 
• One of Two Groups 
• Bad Days At The Beach
• Getting To Someplace You Want To Be
• Once You’re Committed … Miracles

v



Appendix A  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .215
• Sales Letters
• Sample Contract
• Sample Brochure
• Sample Direct Mail Piece

Appendix B  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .229
• Writing Samples

Appendix C . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .259
• For Women Only

•    Interviews with “At-Home Moms”/Writers

Index  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .279

Report #1: The Expanded Cold-Calling Guide  . . . . . . . . . . .283

Report #2: Tight Market, Tight Message  . . . . . . . . . . . . . .286

vi



viii



Introduction 

WH E N WA S T H E LA S T T I M E you did som ething for a living that re a lly and tru ly lit
you up? Where work felt like play, you looked forward to getting out of bed in
the morn i n g, you were con s i s ten t ly sti mu l a ted , as busy as you wanted to be ,
a l ong with lots of f reedom ,c re a tive fulfill m en t , and com fort a ble working con-
d i ti ons? And a ll the while earning a handsome income with the time to en j oy
it? Have you ever had su ch an ex peri en ce? Can you even imagine it? If you have
been there but aren’t now, don’t you think a lot about how to find it again? 

LET YOURSELF DREAM Have you dreamed of becoming a writer but never
took it too seri o u s ly because after all , the words “s t a rvi n g” and “ wri ter ”a re pret-
ty mu ch joi n ed at the hip? Or are you alre ady a wri ter but ei t h er working for
someone else or struggling financially?

What would you say if I told you that there’s an arena of wri ti n g, that if p u r-
sued with reasonable diligence by an even moderately talented and minimally
c re a tive indivi du a l , could gen era te sel f - su f fic i ency inside of six months and all
the above-described goodies in only about a year or two?

Th a t’s what The Well - Fed Wri ter is all abo ut . Becoming a well - re s pected , well -
com pen s a ted , f u l f i ll ed wri ter. A pers on wh o, wh en asked what you do, c a n
proudly respond “I’m a writer.” Talk about a conversation piece. You watch.

Wh en yo u’re around som eone wh o’s doing what he or she re a lly en j oys , i t
s h ows , doe s n’t it? Well , s peaking of it “s h owi n g,” I ’m going to share my 1994
Christmas letter with you. Lucky you.

For ye a rs , I swore I’d never do one of those form let ters at Ch ri s tmas ti m e .
You know, those incred i bly du ll travel ogues of the past ye a r, o utlining every
i n con s equ en tial thing that happen ed to every major and minor family mem-
ber (and usually not even your family) over the past 12 months.
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Feel The Exc i tem en t Th en , in late 1992, a f ter finding mys el f in my ei gh t h
s tra i ght hour of doing Ch ri s tmas card s , I dec i ded that the next ye a r, I wo u l d
actu a lly do that wh i ch I loa t h ed—my own Xmas let ter. Any w ay, l et these
excerpts from my Se a s ons Greeti n gs 1994 give you a snapshot of the exc i tem en t
and enthusiasm I felt for my new career.

I ask aga i n : Wh en was the last time you were re a lly exc i ted abo ut what yo u
did for a living? Th a t’s po s s i ble wh en you find the ri ght directi on , and for som e
of you, this kind of writing may be it.

Dear Friends, Christmas 1994

Guess what I did this year? Climb Mt. Everest? Wrestle an alligator? Get
elected to public office? Hey, that was a low blow ....

I became a writer. Not in some ethereal sense of the word, like, “I declare
myself merged with the essence of’ ‘writer-ness.’ I’m talking a “paying-the-
bills-by-writing” writer.

I was spurred on by the advice given Sarah Caldwell (famous opera produc-
er) by her mother: “Find something you love to do, and someone who will pay
you to do it.” Amen to that.

After spending January buying a second-hand computer, talking myself in
and out of the idea about 50 times, and alternately experiencing anxiety
attacks and delusions of grandeur, I finally took the plunge as a freelance com-
mercial writer on Monday, January 24th at approximately 9:36 a.m. Company
name: WriteInc.

On the 26th of February, at approximately 1:45 p.m., my mailman delivered
an envelope with a $50 check enclosed. My first official paycheck as a writer
of anything came for a column entitled, “Petiquette in the Park”—the lighter
side of people and their pets. The quintessential humble beginning.

However, operating on the pragmatic assumption that most writers who
insist on writing only books, articles, and columns tend to eat a lot of baloney
and ramen noodles, I decided to pursue commercial writing—writing for busi-
ness: marketing brochures, ad copy, video scripts, corporate image pieces,
speeches, and so on.

Within three and a half months, I literally had more business than I could
handle. There’s no more frustratingly satisfying feeling than having to turn
down work. My current tally (are you growing weary of this self-enshrine-
ment?) since early February is 19 brochures, four video scripts, two radio
spots, two 40-page technical manuals, a half dozen ad campaigns and sales
promotion projects, a 44-part educational CD-ROM, … oh, and a book.

In mid-May, I landed a job ghost-writing a motivational book for a very
successful mortgage broker/speaker, entitled: Life Mastery: The Ultimate
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Power of Relationships. It was a beautiful thing. Three months and almost 230
pages.

I had over 45 columns published in five local papers. Everything from
humor/satire and political /social commentary to business advice. Doesn’t pay
much, but provides food for the soul. Sorry for talking shop so much, but
frankly, it’s how I spent most of my year.

Built From No t h i n g Think I was exc i ted? You bet I was. I ’d cre a ted this life
d i recti on out of nothing other than a dream and it had taken fli gh t . Is it fun all
the time? Of co u rse not. Did I work a lot that first year? Ab s o lutely, but it didn’t
feel like work . Would I trade it for the life I had before? Not for a secon d . Doe s
that mean I’ll be doing it forever? Probably not. But that’s just me.

In all likel i h ood ,I ’ ll be ch a n ging careers another, o h , six or seven times or so
in my life. You might find that this direction is it for you. I’ve got a number of
profe s s i onal co lleagues wh o’ve been doing this for any wh ere from 10-25 ye a rs —
for som eone else ori gi n a lly and even tu a lly for them s elves—and wo u l d n’t want
to do anything else. And as you’ll soon discover, it’s not hard to see why.

$ 2 0 0 0 / Month Pa rt - Ti m e The freel a n ce com m ercial wri ting directi on can
be tremendously lucrative on either a full- or part-time basis. If you choose to
pursue it full-time, I challenge you to find an easier way to make a very hand-
some living as a writer (the very few Stephen Kings and John Grishams of the
world notwi t h s t a n d i n g ) . By the same to ken , you may dec i de that part - time is
the way to go, as a way to su pp l em ent your more cre a tive wri ting pursu i ts—
your “p a s s i on” wri ti n g. If s o, great! In that case, making $2000 a month part -
time is ex trem ely fe a s i bl e . Heck — t h a t’s just 2–3 med iu m - s i ze marketi n g
brochures.

H OW DID I GET STA RT E D ? I ’d love to tell you some won derf u lly heart -
w a rming story abo ut how I knew I wanted to be a freel a n ce com m ercial wri ter
f rom the time I was crawl i n g. How I rewro te the en d i n gs to Dr. Seuss at age five ,
w a l ked around the house at age ei ght coming up with new jingles for Mrs . Pa u l ’s
F i s h s ti cks and Du rkee canned on i on ri n gs . Or that I reva m ped the Boy Sco ut
m a nual at 12 and at 17, su bm i t ted su gge s ted revi s i ons of my high sch ool his-
tory book to Prentice-Hall.

Al a s , not so. I did take one journalism co u rse in both high sch ool and co l-
l ege and at 15, did wri te a co lumn covering little league baseb a ll for three loc a l
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n ews p a pers in my little tri - town com mu n i ty on the North Shore of Ma s s achu-
setts. That’s it. Impressive, huh? 

Zero Experi en ce I ’d never been a wri ter before I started this bu s i n e s s . I had
no indu s try back gro u n d and no advertising agency ex peri en ce . I was a Ru s s i a n
Studies major in college.I had no contacts in the industry, no client list. Nada.
Zippo. Zilch.

G iven all that, while my su ccess cert a i n ly says som ething abo ut me, it says
just as much about the accessibility of the opportunity.

I found that in any job I’d held over the ye a rs , I gravi t a ted to the few wri ti n g
tasks that did crop up—an occ a s i onal let ter or little brochu re—and typ i c a lly
got good feed b ack from those around me. Do we have anything in com m on
there?

All in all , t h ere was very little in my past to refer to. Just that I’d dec i ded that
this was the next step in my life journ ey that I wanted to take , and I had a sen s e
that I was a good enough writer and a good enough marketer to be successful.

So, i f yo u’re thinking abo ut this field and have no formal ex peri en ce or wri t-
ing back gro u n d , rest assu red , i t’s no hindra n ce to su cce s s . You might have to
work a little harder to get established than say, a staff writer for a corporation,
but it’s to t a lly do - a bl e . And as yo u’ ll also undo u btedly be del i gh ted to discover
a l ong the way here ,I ’m not a su per disciplined ,a ggre s s ive , or tech n i c a lly - s av v y
guy and yet, I’ve done quite well.

IT’S CLOSER THAN YOU THINK I ’ve wri t ten this book as a re a l i s tic guide to
a pproaching this bu s i n e s s . And here’s what I mean by “re a l i s ti c” : G iven that
we’re all human bei n gs , and as su ch , h ave a ra t h er su b s t a n tial lazy, s lu g - l i ke
s treak in us, I didn’t want to wri te a book that would make becoming a free-
lance commercial writer seem akin to climbing Mt. Everest.

If I did, yo u’d finish the boo k — m aybe—and it would become just another
one of those things you checked out but never did anything about. And let me
s ay this abo ut my profe s s i on . As businesses go, this business is a lot easier than
most to get off the ground. And compared to other areas of freelance writing,
it’s not only much easier to get into—it’s much more lucrative once you do.

SIMPLE, REPEATABLE SY S T E M S With an em phasis on simple, repe a t a bl e
s ys tem s , I bel i eve I’ve cre a ted a stra tegy for opera ting this business that ach i eve s
the best of both worl d s : po ten tial for healthy financial su ccess wi t h o ut kill i n g
yourself to get there.
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In fact , in many ways , it ep i tom i zes the con cept , “Work smarter, not harder.”
Bottom line, you can work this business hard,like a Type A personality would,
and I’ll show you how to do that, i f t h a t’s what you want. If h owever, yo u’re like
me and prefer to have a life and make a solid living, I can show you how to do
that, too.

WHY SO SOON? Some readers might ask, “Why start writing this book after
a little more than two ye a rs at it? Wo u l d n’t most people put a dec ade or two
in before wri ting a how - to boo k ? ” Even though I’ve been at it for over six ye a rs
at press ti m e , I wanted to start this book early, for one simple re a s on : to show
people that it just doe s n’t take very long to ach i eve healthy financial su ccess in
this bu s i n e ss—t wo ye a rs or less. And on ly six months to financial sel f - su f f i-
c i en c y.

Have you ever gone to a how - to sem i n a r, wh ere the spe a ker has been prac-
ticing his or her craft for 15–20 ye a rs? How inti m i d a ting is that? If yo u’re bra n d
n ew to som et h i n g, and yo u’re con f ron ted with a do u bl e - dec ade ex pert , yo u
might just feel like it’s going to take you forever to reach even a fraction of the
su ccess that he’s had . No won der he’s su cce s s f u l , you say, h e’s been at it for most
of his life! I want you to feel like this is an acce s s i ble and “ wi t h i n - re ach” oppor-
tunity, because it is.

LEVERAGE WHAT YOU KNOW In that regard, you may be that much ahead
of the game. If you’re coming from a specific field—such as healthcare, finan-
cial servi ce s , real estate , ret a i l ,h i - tech—and don’t mind wri ting abo ut that fiel d ,
that’s a huge plus. That’s how many people get their start. They may eventual-
ly tra n s i ti on into wri ting for other fiel d s , but at the out s et ,t h ey establish a solid
business base wri ting abo ut what they alre ady know, using ye a rs of e s t a bl i s h ed
contacts.

Maybe yo u’re in the indu s try and alre ady wri ti n g, but working for som eon e
el s e . You want to jump out on your own , and would apprec i a te some kind of a
trail to fo ll ow. Wh a tever your re a s on , this book can help get you headed in the
right direction.

W H AT’S AHEAD? What are we going to cover along the way? While we’ ll
spend one chapter near the end delving into the stylistic side of writing—how
to actu a lly wri te certain kinds of proj ects—the main focus of this book is on
h ow to build a freel a n ce com m ercial wri ting business from nothing other than
your vision.
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I ’m assuming that you wo u l d n’t be re ading this book unless you felt that yo u
were a pret ty decent wri ter alre ady (but rest assu red , you do n ot h ave to be
gre a t ) , but that you just need some guidance in parl aying that abi l i ty into a
lucrative profession.

Si n ce there are plen ty of books and co u rses around on improving your wri t-
ing skills, I’ll let them pick up the slack in that arena.

I ’ ll be sharing with you my ex peri en ces in building a su ccessful bu s i n e s s . No t
the ri gh t a n s wers or o n ly a n s wers , just some things that have worked for me.
Ta ke on what works for you and don’t use what doe s n’t . But know that this is
one very solid path to follow if you want to build a business of your own.

Do I do everything I su ggest in this book rel i gi o u s ly? No. If I did, would I
m a ke a lot more mon ey than I curren t ly do? Ab s o lutely. If you fo ll owed these
g u i delines to the let ter, would you earn an even healthier living than I do? I’d
bet on it.

Su b s c ri bing to the idea that learning not on ly c a n but must be fun, I ’ve tri ed
to make it light and re ad a bl e . If you actu a lly use this book to launch a new
c a reer for yo u rs el f , well , that would be just abo ut the coolest thing I could po s-
sibly imagine. Let’s get started….
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SHY GAL HARNESSES TECHNOLOGY AND THE NET TO FILL HER PLATE! 
Chris Rheaume – New England 
 
September 2002 – Category: Prospecting……p. 47  
FLCW GOES “BACK TO SCHOOL” FOR JOB LEADS 
Ariana Adams – Charlotte, NC 
 
October 2002 – Category: Attitude Maintenance……p. 48  
POWERFUL QUOTE BANISHES DOUBTS OF VANCOUVER (WA) FLCW!   
Katlin Smith – Vancouver, WA 
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MY MISTAKE AND HOW I LEARNED FROM IT! 
 
June 2002 – Category: Professional Discretion……p. 49  
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VI. COFFEE, MINTS AND TOOTHPICKS.…p. 56 
 
- US-Based Yahoo “Well-Fed” Discussion List Cranks Along!  
- UK-Based “Well-Fed” Discussion List Launched   
- The Well-Fed E-Pub Has Ongoing Content Needs For All Courses!  
-“Well-Fed Writer” CDs! – The Next Course on the “Well-Fed” Buffet!  
- “The Well-Fed Writer: Back For Seconds NOW Available! 
- Look for “The Well-Fed Self-Publisher” Coming in 2006!  
- How Can My Mentoring Service Serve You? 
- To Subscribe/Unsubscribe/Update Your Address 
- Thanks To, and a Plug For My Devoted E-Pub Editor  
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